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2017 DataSelf SBM Survey: 3-year Stats Tableau-based
solutions for:
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Bottom 8 Top 8

Non Interactive: Receipients of PDF/Excel auto reports

Viewer: Limited ad hoc analysis

Power: Extensive ad hoc capabilities

Publisher: Manage/publish data sources and reports

IT Labor + Infra

Viewers Training

Publishing Labor

Sponsor Labor

BI Server Labor

DataSelf Software

Analytics Software

Total Investment by Client
(each row represents a client that answered the survey)

Industry average ratio of (Analytics Sw)/(Total Investment) is about 10%.*
Higher ratio means more effective sw platform, thus less labor for supporting decision making.

* A case study:  www.tableau.com/sites/default/files/pages/tco_report_1.pdf

Analytics Sw                          DS Sw+Labor Amt Breakdown

$850K

Top & Bottom Clients by
Software Investment

Top Clients by User Count

$39K
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